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visible with Altmetric



References in public policy
Mentions in news reports
Mentions in social media

Mentions in blogs
References in Wikipedia

… etc.

Journal Impact Factor
Citation counts

H-index
Number of publications

ACADEMIC IMPACT SOCIETAL IMPACT

Alternative metrics
or altmetrics

+

Traditional metrics

“… multiple digital indicators related to scholarly work…” 

https://groups.niso.org/apps/group_public/download.php/17091/NISO%20RP-25-2016%20Outputs%20of%20the%20NISO%20Alternative%20Assessment%20Project.pdf


We think “alternative” means:

Alternative to only using citations.



Our mission is to track and analyze the online 
activity around scholarly research outputs.
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Altmetric



impactengagementattention



impactengagementattention

Citations

Policy

Patents

News

Social media

Blogs



• (Near) instant feedback for 
some attention sources

• Showcase many “flavours” of 
attention and impact that 
research can have

• Can be tracked for many 
different research output 
types, not just articles or books

Advantages of altmetrics



etc.

Where research lives



etc.

Patents

Where research lives Where it’s being talked about

















Altmetric Badges 
The starting point









Who uses Altmetric Badges?

Author

Researcher

Publisher

Librarian

Other

Number of respondents

Anonymous responses captured from pop-up surveys on Altmetric 
details pages for 4 publishers. n = 12,815, data retrieved in July 2018.



Altmetric Details Pages 
An output-level report





Volume Sources Authors
The Altmetric Attention 

Score for an outputs rises
the more people or sources 

mention it.

Each mention source 
contributes a different 

amount to the Score based 
on the relative reach of 

source.

Who mentioned the research 
item? The author of record? 

The publishing journal?

The Altmetric 
Attention 
Score





• An end goal: a high Altmetric 
Attention Score is not necessarily 
a good thing.

• Indicators of quality

• A replacement for peer review or 
citation-based metrics

A good grasp of the qualitative 
data is critical!

But altmetrics are not...



Altmetric Explorer 
Trends across outputs



90.8 M
total mentions





12.1 M
mentioned outputs



Researchers
• Grant funding
• Tenure and 

Promotion
• Early career 

support

Library
• Collections 

development
• Researcher 

support
• Open access
• Institutional 

repository

Public 
Relations
• Efficacy of 

outreach
• Channel and 

audience 
analysis

Development
Fundraising
• Best stories to 

make case for 
donating

Research 
Office
• Mission/Vision 

corroboration
• Competitive 

analysis
• Peer and 

government 
assessments

Who uses Altmetric Explorer?
Researchers & Academic Institutions



•Who is engaging with my work?

Am I having an impact?

How can I improve?



Twitter

Facebook

News

Policy



Twitter

Facebook

News

Policy

Altmetric Explorer surfaces interesting 
insights for impact reporting.





Patent attention Policy attention



Evidence of: Broader public awareness



Evidence of: Broader public awareness



Evidence of: Broader public awareness



Evidence of: Educational usage



See what’s interesting

● More context
● More visualizations
● Comparisons

Save & share insights

● More flexible reporting
● Visuals in reports
● Save specific mentions
● Add a narrative

What’s next for us?
• Can we make it easier to 

identify “what’s interesting”?

• Can we make it easier to save 
and share what’s interesting?



Thank you for 
listening!

@portablebrain      @altmetric

jean@altmetric.com


